
HAVE YOUR BRAND 
ASSOCIATED
with the largest European event on 
the photography market in 2011

6 TO 10 
OCTOBER 2011

Meet people, get information, 
pick up equipment

PARIS PARIS EXPO
PORTE DE 
VERSAILLES



The Paris Photo Fair is a unique event in France, bringing together 
a wide range of industry professionals and amateurs from the world of 

photography.

It’s organised by the SIPEC, of which almost all companies specialising in photography, 
image capturing, processing software and printing are members.

It’s an exhibition of everything that is happening in the world of photography for eve-
rybody who is involved in it. It’s the leading event at which international Brands present 
their latest innovations and discuss their products with prospective customers, be they 
consumers and/or professional users.

Visitors can buy products from the brands exhibiting from the Sales Village - boosting the 
appeal of the Fair for both exhibitors and the general public. 

The fair falls into both the B2B and B2C categories, and is one of the world’s largest 
events in its field.The growth it has enjoyed has given it international status 
for 2011 in the eyes of the various organisations which operate on the Eu-
ropean photography market.
The increasingly high numbers of people in attendance, together with the profiles of 
those visiting it make for an event which appeals to new exhibitors from other comple-
mentary business sectors.    

80,000 interested and interesting visitors expected
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Posters for the Fair 
over the years

SE RENCONTRER, 
S’INFORMER, S’ÉQUIPER.

DU 4 AU 8
NOVEMBRE
Paris - Porte de Versailles

www.lesalondelaphoto.com

Le Salon de la Photo vu par François Darmigny

2010

Vous êtes professionnel des métiers de la photo et de l’image : 
POUR RECEVOIR VOTRE BADGE GRATUIT DE VISITEUR PROFESSIONNEL

ENREGISTREZ-VOUS SUR www.InvitationPhoto.com EN ENTRANT LE CODE : HIGH

Salon de la Photo • Pavillon 4 • Paris Porte de Versailles 
Du 4 au 8 novembre 2010 • Horaires : 10h - 19h (18h le 8 novembre)
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Le Salon de la Photo vu par Chrisma Lan

Le Salon de la Photo vu par Chrisma Lan

Du 6 au 10 
oCtobre 2011

Se rencontrer, s’informer, s’équiper

ParIS PariS EXPO
POrtE dE 
vErSaillES

Exceptional media coverage
• leading newspapers, TV channels and radio stations cover it.
• �its partners include all the photography magazines and 110 websites See the list of partners
• an exclusive file with the names of 150,000 people interested in the Fair.

The reasons behind its success
• A clear positioning: the Paris Photo Fair

• A strong promise:Meet people, get information, pick up equipment
• An original offering: 90% of the exhibition area for manufacturers’ stands, 1

0% dedicated to the Sales village
• A prestigious venue: Pavilion 4 of Paris expo

• A marketing strategy: based on a chain of invitations given by
the media and the event’s partners

• The success of “2 fairs in 1”, “B2B” and “B2C”

http://salon-de-la-photo.com/partenaires/partenaires-84.html


Consumer Visitors 
and Enthusiasts

The proportion of visitors from outside Paris 
(25% in 2010 up from 19% in 2009) is on the 
rise - evidence of the event’s importance and 
national level. Men accounted for 75% of all visi-
tors, women for 25%.

50% of visitors fall into the «Exe-
cutive”, “Engineer”, “Professio-
nal” or “Employee” categories
; 16% into the «Retired» category and 14% into 
the «Student» category

60% of visitors view the Paris Photo Fair as 
THE major annual event that, as photography 
enthusiasts, they should not miss.

The main reasons for coming 
are in order of importance:  

A satisfaction level in excess of 80% 
for the conferences, new products on show, wel-
come extended at the stands, diversity of pro-
ducts and the quality of advice from exhibitors.

86% of visitors intend to visit the 
exhibition in 2011

Professional visitors

As far as what it offers is concerned (equipment 

and services), the Paris Photo Fair meets 
more than 77%
of industry professionals’ needs.

More than 3 out of 4 professional visitors 

78% are satisfied with their visits.

Professional visitors are satisfied: 

1 in 2 professional visitors view the Paris Photo 
Fair as THE major annual event that, as photo-
graphy professionals, they should not miss.

85% of professional visitors intend 
to come back
Professional visitors approve of the Paris Photo 
Fair for:

1- Discover and test new products
2- Find out information before purchasing
3- See exhibitions
4- Get advice from professionals
5- Attend conferences
6- Learn or improve technique
7- Meet other enthusiasts

• Photographers: 71%  
• Service providers: 16%  • Distributors: 7%  
• Professional training: 3% 
• Importers Manufacturers: 3% 

• �The presence of all the key players in the sec-
tor under one roof

• �The diversity of the exhibitors and the pro-
ducts on show

• The equipment tests and demonstrations
• The new products on show 
• The conferences

• 86% with the atmosphere at the Fair
• 80% with the conferences on offer 
• �73% with the quality of the demonstrations
given at the stands

*Survey carried out by questionnaire filled in over the Internet by visitors to the Fair in 2010: the first 1000 respondents out of 7131 
professionals polled and the first 2002 respondents out of 36,067 enthusiasts and consumers polled.



The 3 main reasons for taking part:

 

More than 85% of exhibitors say they have met or even
exceeded their targets.

91% of exhibitors say they are satisfied
or very satisfied with the 2010 show.

94% of exhibitors are intending to take part in the 2011 show.

Interested visitors... 
who interest new exhibitors

For your 2011 trade fair diary, 

the Paris Photo Fair will turn the city into 
the European photography capital!

To take part in Europe’s leading photography event,
download your registration kit 

by clicking here

1- Present new products or innovations 
2- Enhance company profile, carry out a promotional campaign 

3- Meet consumers and professional buyers

A long, comprehensive list of categories has 
always been well represented at the Fair. It in-
cludes manufacturers of any device capable of 
taking photograph or filming video, software, 
projection equipment, fixed or portable screens, 
laboratory and lighting equipment, mini labs and 
professional printing solutions, printers, consu-
mables for digital and traditional photography, 
peripheral devices, albums, accessories, pu-
blishing, etc.
 
It also includes photo albums, printing me-
dia, calibration probes, storage solutions and 
backgrounds, as well as photography festivals, 
institutions, photography schools, specialist tra-
vel agencies, etc.

The Fair is now of interest to manufacturers 
from a range of complementary sectors, inclu-
ding IT and audio video. This development has 
naturally been boosted by the integration of 
very high performance video into reflex came-
ras.
 
Worth mentioning, for example, are: hard drives, 
digital editing applications, calibration screens, 
tablet computers and digital photo frames, as 
well as audio solutions such as mounts and wind 
protection systems for microphones.

http://www.lesalondelaphoto.com


THE PARIS PHOTO FAIR is held under the auspices of the SIPEC,
Union of companies involved in imaging, photography and communications, www.sipec.org

by
LA COMPAGNIE DU NOUVEL ART DE VIVRE SAS*

COMEXPOSIUM GROUP

Paris Photo Fair 
Immeuble Le Wilson - 70 avenue du Général de Gaulle - 92058 Paris La Défense Cedex

Tel.: +33 (0)1 76 77 11 11 / Fax: +33 (0)1 53 30 95 58
photo@comexposium.com

 

 
*LA COMPAGNIE DU NOUVEL ART DE VIVRE SAS a French simplified joint stock company with capital of  4,000,000, 
70 avenue du Général de Gaulle – 92058 Paris La Défense - listed in the NANTERRE companies register under number 389 159 740

un événement / an event by

Exhibition Manager
Jean-Pierre Bourgeois

Tél.: +33 (0)6 07 42 26 25
jeanpierre.bourgeois@hotmail.fr

 
Assistant Exhibition Manager

Gilles Chassaing
Tel.: +33 (0)1 76 77 11 63

gilles.chassaing@comexposium.com

 Department Manager
Séverine Dubarry-Bardon
Tel.: +33 (0)1 76 77 12 52

severine.dubarry-bardon@comexposium.com

Communications Manager
Elodie Chauderlot

Tel.: +33 (0)1 76 77 12 06 
elodie.chauderlot@comexposium.com

www.lesalondelaphoto.com

LIST OF EXHIBITORS AND BRANDS AT THE 2010 FAIR

Manufacturers, Importers, Services, Schools, Professional Associations

Acme Made • Adobe • AfiI • Afmi • Agence Promotion Photo Pro France • Aguila • Alexandre Frezal Numérique • Alpa • Am • Andre 
Forest • Application Systems • Assoc. du Musée de la Photographie de Bièvres • Avenger • Balcar • BannerZest • Bd • Beyza • 
Bibble • Blick Voyage Passion Photo • Blurb • Bmw France • BookSmart • Bowens • Broncolor • Bw • California Sound • Cambo 
• Canon • Canson • Carl Zeiss • Ce3p • Cewe Color • Cfa • Chemica • Chimera • Color Confidence • Colorama • Cullmann • 
Custom Brackets • DarQroom • Datacolor • Db Photo • Dedolight • Delsey • Digit’Access • Dnp Photo Imaging • Dust Off • Dxo 
• e-Center • Ecole Des Metiers De L’Information • Efet • Eizo • Elinchrom • Epson • Ergosoft • Ewa-Marine • Expression Media 
• Eyelead • Federation Photographique de France (FPF) • Fédération Internationale de l’Art Photographique (FIAP) • Foba • Japan 
Diffusion • Fotomagico • Fpe • Freelens • Fujifilm • G.S.L. StudioFlash • General Imaging • Geimuplast • Genus • Giotto’s • Gitzo 
• Global Networks • Groupement National de la Photographie Professionnelle (GNPP) • Gossen • GrafiLite • Graphic Réseau • 
Graphistudio • Green Clean • Hahnel • Hahnemühle • Hasselblad • Hawke • Hedler • Heliopan • Herma • Honl • Hotpress • Hoya 
• HP • Hprc • Ianiro • Ilford • IlluStar • Ingrid • Innova • Inter Goods • Jcn • Je Veux Etre Photographe ! • Jetmaster • Jkm 
Images • Jobo • Just • Kaiser • Kata • Kelvin • Kenko • Kerpix • Kingston • Kinoptic • KIis Photo-Me • Kodak • Krusell • La Cie • 
Laminamarc • Lastolite • Leaf • Leica • Lenspen • Lexar • Linhof • LitePanels • Lowepro • Lumière Imaging • Lumiquest • Lumix • 
Mamiya • Manfrotto • Medas • Melco • Memorykick • Metz • Micro Application • Microclair • Mirage • Mitsubishi Electric • Mmf-
Pro • Moab • Mobileacti • Mt Systec • Multiblitz • Net-Folio • Nik Software • Nikon • Noritsu • Novalith • Objectif Bastille • 
Objectif Nature • Olympus • Oris • Orkio • Panasonic • Pantone • Peekton • Peleman Industries • Pentax • Pentax Sport Optics 
• Perfect Proof • Phase One • Phot & Us • Photodigitale France • Photoflex • Photopresenter • Picture Perfect • Pilote Films 
• Pixelmator • Pixo • Pls • Pm2s • Positiv • Pro Tapes • Profoto • Promattex • Prophot • PulpMotion • Quantum • Ral • Revent 
• Ricoh• RingFlash • Rodenstock • Rosco • Rotatrim • Rycote • Samsung • Samyang • Sandisk • Savage • Sawgrass • Scan Creo 
• Sefa • Sekonic • Senso • Sigma • Skpad • Slik • Steiner • Storm Case • Sublisoft • Sunpak • Swarovski • Tamrac • TAMRON • 
Taopix Album Photo • Techni Cine Phot • Tetenal • The Pod • Torpedo • Tred • Trekking • Ublo • Unibind • Unisub • Vanguard • 
Visatec • VisibleDust • Voigtlander • Wacky • Wacom • Walkstool • X-Rite • Yoohan Entreprises • Zoner Software

       
Sales Village:
Camara • Cirque Photo Video • Fnac • Phox • Librairie Larcellet • Photo Librairie


